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SUMMARY

The paper looks at the issue of value types among seniors and young people, both physically 
active and inactive. Values and value types were identified based on the Schwartz Value 
Survey questionnaire (SVS). The validity of the questionnaire was reviewed in a major study 
in the Czech Republic (Kavalíř, 2003). Among physically active seniors, the characteristic 
values tend to be in line with the security value type in the sense of both the closest social 
environment and wider social contexts. This is analogous to the group of physically inactive 
seniors and seems to be generally true of the entire senior population. Among young people 
involved in competition sport, we find value types (Self-direction, Stimulation, Hedonism, 
Achievement, Power) that are typical of competitive sport in general including such 
characteristics as competitiveness, assertiveness, emotionality, and striving for social status, 
success and economic reward. 
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INTRODUCTION 

Value orientation is generally considered an issue of great importance in psychosocial 
analyses concerning social phenomena. Values play a crucial role in a person’s social life. 
Therefore, understanding values and value systems on a general level may lead to a better 
understanding and appreciation of the values that are associated with sport, and which 
spread from the sport environment into everyday life (Slepička, 2007).

It turns out that value orientation represents the strongest strategic causal factor 
affecting social development, and human values will determine the future of humanity 
more than any other causal system (Hofstede, 2006). 
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If we look at the issue of values on a general level we may say that there are many 
different possible approaches to values, based both on the macrosocial perspective as 
represented by sociology and on the microsocial perspective that gives priority to 
psychological factors. Sociology views values as part of a culture defined, in the framework 
of this particular field of scientific enquiry, as a set of products of human activities, a set of 
values and accepted modes of behaviour common to a community and passed on from 
generation to generation. 

Sociological study of values dates as far back as the second half of the 19th century. For 
example, T.G. Masaryk discussed values in his treatise on suicide. He says the following 
about the religious value system: “Religions – and here I mean specifically monotheistic 
religions – with their faith in a God and immortality give a person consolation in all 
circumstances, hope in all hardships and reinforces the love for humanity; the religious 
person is, therefore, always happy, his faith, conviction and certainty binding him both to 
Heaven and Earth, to life” (Masaryk, 2002). Relationship between the value system and 
economic achievement was described in Max Weber’s The Protestant Ethic and the Spirit 
of Capitalism published in 1905. 

Society-wide research into values first appeared in the United States from the 1930’s 
it was Allport, Vernon and Lindzey (1931), later on for example Maslow (1954), Inglehart 
(1990, 1997). In the Czech environment, values were studied by, among others, 
Velehradský (1978) or Dorotíková (1998) who were interested in the relationship between 
a person’s values and needs or social norms. Another interesting perspective is offered by 
Fišera and Vláčil (1970) and Vláčil (1977) who describe value orientation as the 
intersection of individual motivation and institutional influences on individuals, where 
values are of a long-term character and represent a person’s long-term attitude and 
orientation. Some studies (Horák, 1997, Sak, 2000) focused on the issue of negative social 
phenomena such as aggression, drugs or criminality, and included the question of value 
orientation in persons with a tendency to resort to such behaviour and relation to their 
social environment. A different approach was chosen by Kubička (1973) who developed 
a value orientation questionnaire in order to determine the level of preference for opposite 
attractive lifestyles defined as the conceptual polarities of activity–contemplation, 
asceticism–hedonism, overcoming obstacles–peaceful resignation, orde–flexibility. His 
method was not based on a comprehensive concept but rather it represented an attempt to 
identify the basic value orientations in relation to lifestyles without any other socially 
determined values. 

The study built primarily on the approaches of Rokeach (1973) and Schwartz (1992). 
Rokeach believes that a value system is the hierarchy of values and attribution of 
priorities to different values on a continuum of importance. Schwartz (1992) attempted 
to combine the sociological and psychological perspectives into what is now the most 
detailed and complex approach to value research. Schwartz believes that values are 
desirable trans-situational goals with different levels or importance that serve as guiding 
principles in the lives of individuals and groups. In addition to these formal characteristics 
of values, Schwartz also defined the primary content aspect of values, describing the 
type of goal or motivation. His study (Schwartz, 2006) found that people recognise ten 
value types and arranged these in a circular diagram of value types on a motivation 
continuum. 
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VALUES AND SPORT 

Sport, too, undeniably has its own specific values that often stem from the environment 
where physical activities are practiced. While it is generally true that people may bring 
values from their everyday life to sport in order to improve their skills and abilities, there 
is also the chance for them to accept certain other values specific to sport and intrinsically 
linked to sport as a unique form of activity, and translate such values to their regular lives 
(Slepička, 2007).

The extent to which this process may be modified through active involvement in sport 
has been outlined by a number of studies dedicated to this topic. One such study was 
conducted by Watson, Newton and Miskook (2003) who looked at specific, value-
oriented PE programmes for children and how these can enforce the presented values 
among children. He found that programmes designed in this way and realized over 
a longer period of time can help children with their value orientation. 

The process of developing a value system may be influenced by active involvement in 
sport, especially for those who have sport as part of their overall lifestyle. Studies by 
Slepičková and Kavalíř (1999) and Kavalíř (2003) identified a possible relationship 
between preference for sport-related values and the level of participation in active sport 
among children. Other studies focused on spectator sport and values (Slepička, Landa and 
Slepičková, 2008) and showed that aggressive spectators preferred different values and 
value types to non-aggressive spectators. Up until now, however, the senior population 
has not been subject to concentrated research regarding their value orientation vis-à-vis 
sport, and most studies in this age group have focused on biomedical aspects of physically 
active old age, for example Bunc and Štilec (2007).

As we decided to look at two age groups belonging to different generations, it is 
necessary to discuss, even if only briefly, the question of value orientation development 
throughout ontogenesis. 

VALUE MODIFICATION THROUGHOUT ONTOGENESIS 

When dealing with values and their formation in young people, one must keep in mind 
the fact that especially adolescence is a time when the internal structure of an individual’s 
value system is established. Schwartz (2006) says that during adolescence, life goals and 
value orientation are developed in a way that is not all that different from those of the 
adult population, but with different priorities given to specific values. In his concept of 
value creation, Inglehart (1977) relies on two assumptions – values are assimilated in 
a social environment through socialisation and values show a marked tendency to remain 
unchanged from the time of their internalisation. 

In a study based on empirical findings regarding generational differences in basic 
human values, Lyons, Duxbury and Higgins, (2007) showed that people born before 1945, 
the post-war generation between 1945 and 1964, the generation born between 1964 and 
1980, and people born after 1980 have different hierarchies of values. He goes on to 
conclude that a generation of people sharing the same social and historical time and space 
experiences, have common defining moments that focus attention on their shared social 
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characteristics and differences from other generations. The defining moments come with 
crucial historical events such as war, economic crisis, economic boom, changes in the 
social system. 

However, this may raise the question to what extent the generally accepted generational 
differences in value orientations as stated by Lyons derive primarily from social and 
historical impulses, or whether they may also be the product of psychological and social 
needs as these arise during the growth of each new generation, or the product of specific, 
long-term efforts to meet personal needs (Bilek, 2009).

At the same time, we may ask the question how could sport – a unique and often life-
long activity and a part of a lifestyle stemming from human needs – affect values and 
value types to a degree where they become common to certain population groups, 
regardless of possible generational differences based on different life experiences. 

This was the main motivation for conducting this study comparing the value types of 
physically active seniors and youth, the results of which are presented in this paper. 

PROCEDURES

Sample

The set consists of two population groups. One group were seniors and included 388 
individuals – 38% physically active and 62% physically inactive. The active respondents 
are long-term practitioners of tai-chi, yoga or members of Sokol and engage in physical 
activity at least twice a week. The average of all respondents was 69.8 years and 65% were 
women, which reflects the age structure of the senior population in general as well as 
women’s greater interest in keeping physically self-sufficient. In terms of education, more 
than a half of respondents had secondary-school diplomas (56%) and 28% of respondents 
had university degrees. 

The second group consisted of 366 secondary school students from all parts of the 
Czech Republic, including 54% female and 46% male students. The set includes grammar 
school students (21%) as well as vocational school students (32%) and students of 
specialised technical secondary schools (47%). The schools were chosen non-randomly 
from a catalogue of all schools in the Czech Republic that have their own sports clubs. In 
each school, a class was randomly chosen for participation in the study. The main reason 
why we chose schools with their own sports clubs was that the study specifically focuses 
on the value orientation of physically active youth. Of the entire youth group in our study, 
277 (62%) are involved in competition sport (practice at least twice a week plus 
competitions) while 139 (38%) are not involved in sports at all. 

Methods

Values and value types were described using the Schwartz Value Survey questionnaire 
(SVS) (Schwartz, 1992). The questionnaire offers 60 values and respondents are asked to 
assess the importance of each value as a “guiding principle” in their personal lives on 
a scale from 7 (most important) to −1 (goes against my values). People typically saw 
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values as something desirable, something more or less important on the personal level. 
The asymmetrical character of the scale reflects the way people think about the relative 
importance of different values. 

The scores of different value types were calculated based on scores achieved by the 
values belonging to each value type. The value and value type scores are based on the 
Likerts nine-point scale. 

RESULTS

First, we will give a comparison of the two population groups regardless of individuals’ 
physical activity. The results are first presented in a figure form followed by a table 
showing the statistical comparison of the two groups. In all the tables mean score on each 
value type is given for seniors and youth.

The results show statistically significant differences in some value types. This is 
primarily true for the Tradition-value type, represented by values such as respect for 
traditions, moderation, acceptance of life’s lot. This is where the generational difference is 
the biggest and this value type is much preferred among seniors who are more likely to 
respect traditions than young people. The situation is similar with Conformity and 

Figure 1. Value types among youth and seniors 
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Universalism value types (represented by values such as environment protection, harmony 
with nature, tolerance, wisdom, social justice, inner harmony) where seniors’ life 
experience undoubtedly plays a role. 

Table 1. Comparison of mean score on value types among youth and seniors 

Values Type Seniors Youth T(5%) T(1%)
Hedonism 3.50 4.71 −2.59 −2.59
Security 4.80 4.53 1.33
Self-Direction 4.45 4.47 −0.21
Stimulation 2.58 4.27 −3.14 −3.14
Benevolence 4.46 4.47 −0.15
Achievement 3.62 4.28 −2.03 −2.03
Conformity 4.56 3.50 2.21 2.21
Universalism 4.55 3.92 1.97 1.97
Power 2.32 4.11 −2.60 −2.60
Tradition 4.15 2.24 3.73 3.73

Among the youth, preferred value types include Stimulation (with values such as 
adventurous life, varied life, exciting life), Hedonism (pleasure, sensuous gratification for 
oneself), Power (values such as social status, wealth, authority, own image, social 
recognition) and Achievement (success, ambition, influence, ability, intelligence). The 

Figure 2. Value types among physically active youth and physically active seniors 
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differences are smaller with other value types (Security, Self-Direction, Benevolence) and 
these may be considered as types where a person’s generation does not play such an 
important role. If we look at the total set of respondents, the result clearly correspond to 
Lyons’ conclusions about generational differences in terms of preference for different 
values and value types. 

The potential influence of active sport as a factor modifying the effect of generational 
experience is described by the figure and table that compare the value types among youth 
and seniors who have active sport as part of their lifestyle (Figure 2, Table 2). 

Table 2. Comparison of mean score on value types among physically active youth and physically 
active seniors 

Values Types Active Seniors Active Youth T(5%) T(1%)
Hedonism 3.01 4.94 −3.25 −3.25
Security 4.92 4.58 1.33 1.33
Self-Direction 4.21 4.52 −2.07 −2.07
Stimulation 1.75 4.54 −3.83 −3.83
Benevolence 4.15 4.41 −1.48 −1.48
Achievement 3.55 4.41 −2.26 −2.26
Conformity 4.45 4.10 1.32 1.32
Universalism 4.52 3.85 1.93 1.93
Power 1.20 3.65 −3.42 −3.42
Tradition 4.00 2.23 2.51 2.51

Data presented in Table 2 show that there are certain differences between physically 
active youth and seniors in terms of value types. The differences are in the same value types 
as in the case of the overall generational sets regardless of respondents’ physical activity. 

Even physically active young people tend to prefer value types such as Power, 
Stimulation, Achievement or Hedonism and physically active seniors still largely prefer 
types such as Tradition, Conformity, Universalism. What we actually see is that the gap 
between the two groups has actually increased rather than decreased due to a shared 
interest, i.e. active sport. 

The modification of differences among physically active individuals may be related to the 
nature of the physical activity performed – most seniors practiced tai-chi or yoga, systems that 
aim at enriching one’s inner life and achieving disregard for values associated with material 
life. On the other hand, most physically active young respondents were involved in 
competitive sport. At the same time, it is possible that such activities are sought by people who 
already have the respective value orientations and who use sport to reinforce their values. This 
might be the root cause for their including such physical activities into their lifestyles. 

However, we may conclude that sport as an important part of one’s lifestyle is not such 
a socially strong factor that it could overcome generational differences stemming from 
different experiences during ontogenesis and crucial events of society-wide importance. 
This conclusion is also supported by a comparison of physically inactive seniors and 
youth (Figure 3, Table 3). 
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Table 3. Comparison of mean score on value types among physically inactive youth and physically 
inactive seniors 

Values Types Inactive Youth Inactive Seniors T(5%) T(1%)
Hedonism 4.60 3.99 3.29 3.29
Security 4.46 4.69 −1.24
Self-Direction 4.41 4.78 −2.11 −2.11
Stimulation 4.27 4.68 −2.24 −2.24
Benevolence 4.13 4.68 −1.83
Achievement 4.12 3.69 1.98 1.98
Conformity 4.03 3.41 2.21 2.21
Universalism 3.95 4.58 −2.97 −2.97
Power 3.14 3.45 −0.76
Tradition 2.23 4.30 −3.64 −3.64

Among physically inactive youth and seniors, we once again see differences in 
similar value types as in the two previous cases, although this time the results are much 
closer to results for the entire sets regardless of physical activity, which once again 
emphasizes the overriding influence of generational factors in the formation of value 
preferences. 

Figure 3. Value types among physically inactive youth and physically inactive seniors 
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DISCUSSION 

The differences in value preferences identified for young people and seniors could be 
explained by two factors – development of value orientation throughout ontogenesis 
under the influence of the different life stages of an individual, or a generational shift in 
respondents’ value orientation due to crucial events experienced during ontogenesis. It is 
an open question which of the two factors dominates in specific cases. The value 
orientation most dependent on the respondent’s age is the social and hedonist value 
orientation – they develop in opposition. While the hedonist orientation index tends to fall 
with age, social orientation increases with increasing age (Sak, 2000). An example of the 
generational shift in the value orientation of the Czech population is given by a study 
conducted by CVVM between 1990 and 2004. They uses value definitions, some of 
which are identical to those used in our questionnaire. The importance that respondents 
gave to values typical of the “life of pleasure” in most cases increased between 1990 and 
2004. More than in 1990, the current Czech population wants to live a pleasant life, enjoy 
the world, have friends who could be useful to oneself, live an interesting and exciting 
life, have a lot of time for one’s hobbies, earn a lot of money and achieve an important 
position in society. It seems that the deep social changes after 1989 that brought along 
unprecedented enrichment of leisure options while increasing income and wealth 
differences meant that people in the Czech Republic have increasingly tended to live their 
lives in comfort and material security (Horáková, 2005). This general trend can be seen 
in our own data collected among young people in 2000 and 2008. The most preferable 
value type among youth in this research was Hedonism, while research conducted among 
young people in 1999–2000 yielded Universalism as the most preferred type. Other 
important differences have been identified in the case of Achievement, Stimulation and 
Power value types that received greater preference among young people in 2008 than nine 
years earlier (Pěkný, 2009). 

CONCLUSION 

Results yielded by our comparison of two generationally different population groups 
indicate that sport as a part of one’s lifestyle does not play a crucial role in overcoming 
generational differences in value preference, because there have recently been noted 
relatively fast changes in value preferences, especially among young people. Sport 
could contribute to changing a physically active individual’s value preferences under 
conditions specific to the given sport. Even in such cases, however, we cannot give 
a clear answer as to the degree to which the value orientation in question is a reason for 
engaging in sport as part of a lifestyle or whether it is the other way around – sport 
helping to develop such a value orientation. To give a more satisfactory answer there 
would have to be further systematic research into the value orientations of different 
population groups in relation to their lifestyles and the place of physical activity in such 
a lifestyle. 
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HODNOTOVÉ TYPY AKTIVNĚ SPORTUJÍCÍCH
SENIORŮ A MLÁDEŽE

MARTIN PĚKNÝ, PAVEL SLEPIČKA 

SOUHRN

Stať je zaměřena na problematiku hodnotových typů skupiny seniorů a skupiny mládeže, a to jak sportujících, tak 
nesportujících jedinců. Pro zjišťování hodnot a hodnotových typů byl použit dotazník Schwartz Value Survey 
Questionnaire (SVS), Dotazník byl v ČR revalidizován ve výzkumné studii (Kavalíř 2003). Pro sportující seniory 
jsou charakteristické hodnoty promítající se do hodnotového typu bezpečí spojeným jak s bezpečím v nejbližším 
sociálním okolí, tak i v celospolečenském měřítku, což je ostatně obdobné i v souboru nesportujících seniorů a má 
zřejmě obecnější platnost v seniorské populaci. Pro závodně sportující mládež ze sledovaného souboru jsou 
typičtější hodnotové typy (Sebezaměření, Stimulace, Hedonismus, Úspěch, Moc), které jsou spojeny 
charakteristickými rysy závodního sportu, za které lze považovat především soutěživost, snahu o sebeprosazení, 
emocionálnost i možnost dosáhnout určité společenské prestiže, úspěchu i ekonomického ocenění.
 Klíčová slova: hodnoty, hodnotové typy, hodnotová orientace, sport
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