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ABSTRACT
In a globalized world, the use of foreign players by elite sport clubs has become normalized, yet fan percep-
tions of this practice are not always positive. The top Czech football league has consistently included 100 
to 120 foreigners per season, representing 22–27% of players, for more than 15 years. This article pursues 
two related aims. First, it examines Czech fans’ views on the use of foreign players, drawing on survey data 
from 2018 and 2023. Second, it analyzes the case of AC Sparta Prague, where internationalization strategies 
under two foreign coaches, Andrea Stramaccioni in 2017 and Brian Priske in 2023, produced contrasting fan 
responses. While Stramaccioni’s tenure was deemed a failure, Priske’s multicultural squad secured the league 
championship and shifted perceptions toward greater acceptance. Complemented by interviews with club 
executives, marketing directors, and sport managers, the analysis highlights how foreign players and coach-
es can be integrated in ways that strengthen not only club performance but also broader forms of citizenship, 
understood as practices of belonging, respect, and inclusion within Czech football and society.
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INTRODUCTION

In an increasingly globalized world, elite sport clubs occupy a complex position at 
the intersection of local identity and global flows. While the use of foreign players 
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and coaches has become normalized across top leagues, fan responses often reveal 
an underlying tension between the embrace of competitive success and the preser-
vation of local or national belonging. Nowhere is this tension more evident than in 
European football, where clubs historically rooted in national pride must negotiate 
the challenges and opportunities presented by internationalization (Crossan, 2024; 
Crossan et al., 2024).

In this article, citizenship is used in a broader sense than formal nationality. Citizen-
ship here refers to cultural and social practices of belonging, enacted within the public 
sphere where shared values, identities, and responsibilities are negotiated (Ong et al., 
1996; Spracklen, 2007). In the sporting context, scholars have emphasized “cultural 
citizenship”, where participation in sport, whether as athletes, fans, or institutions, 
becomes a site for teaching, contesting, and symbolizing social membership (Collins 
& Kay, 2014; Kidd, 2006). This extends to corporate citizenship in sport organiza-
tions, where clubs are expected not only to compete but also to embody civic values 
such as respect, inclusion, and non-discrimination (Matten & Crane, 2005). Thus, the 
integration of foreign players in Czech football can be understood as more than a la-
bor-market strategy: it is also a process through which clubs negotiate belonging and 
contribute to the strengthening of citizenship behaviors in society.

The Czech Republic offers a compelling case study for examining these dynamics. 
Since the early 2000s, the top tier of Czech football, the Fortuna Liga, has seen a steady 
influx of foreign players, comprising between 22% and 27% of total players annually 
(Crossan, 2024). Despite the relative stability of these numbers over the past fifteen 
years, fan perceptions of the trend have not remained static. This became particular-
ly visible in 2017 when AC Sparta Prague appointed Italian coach Andrea Stramac-
cioni and rapidly expanded its foreign player roster (iDNES.cz, 2017). The backlash 
among fans was immediate and fierce, culminating in widespread skepticism about 
the viability of foreign leadership within Czech football (Filípek, 2017; Palička & Čer-
mák, 2018). Yet by 2023, with Danish coach Brian Priske leading Sparta to the league 
championship and similarly utilizing a multinational squad, fan sentiments had shifted 
markedly toward acceptance (Vait, 2022).

This article investigates the evolving relationship between the internationalization 
of elite Czech football clubs and the construction of citizenship and belonging among 
fans. Drawing on fan surveys conducted in 2018 and 2023, as well as interviews with 
club management, marketing directors, and sports managers, we explore how the stra-
tegic use of foreign players and coaches influences perceptions of identity and national 
pride. The Czech case sheds light on broader questions relevant to semi-peripheral 
football nations: under what conditions does the globalization of sport reinforce, rath-
er than erode, a sense of citizenship?

This inquiry is grounded in sociological theories that conceptualize sport as a critical 
site for the negotiation of identity in a global age. As King (2017) argues, football clubs 
are not merely sporting organizations but arenas where national, local, and global iden-
tities intersect and are contested. Rather than viewing globalization as a simple erosion 
of national identity, researchers have emphasized the processes of “glocalization” and 
hybridization, wherein local cultures adapt to global influences in ways that rearticulate 
rather than erase traditional forms of belonging (Andrews, 1996; Andrews & Grainger, 
2007; Finn & Giulianotti, 2013; Giulianotti, 2015; Giulianotti & Robertson, 2007).
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Glocalization suggests that while elite clubs increasingly draw on international tal-
ent pools, they also localize these global influences to fit their historical narratives and 
cultural expectations (Giulianotti, 2015). In this way, clubs become vehicles for both 
global competitiveness and local meaning-making. This process often involves selec-
tive incorporation: not all foreign influences are equally embraced, and the manner in 
which players are integrated into the club’s ethos plays a crucial role in fan acceptance 
(Andrews & Grainger, 2007; Maguire, 1999). Finn and Giulianotti (2013) further note 
that while globalization introduces new identities and practices, it also intensifies local 
attachments as a form of resistance or adaptation.

The relationship between sporting success and the acceptance of foreign players has 
also been well documented. Cleland (2015) demonstrates that fan hostility toward inter-
nationalization diminishes significantly when foreign players and coaches contribute to 
on-field success. Similarly, van Hilvoorde et al. (2010) argue that achievements in inter-
national competitions often bolster, rather than weaken, national pride, even when victo-
ries are secured by multicultural teams. Success, therefore, becomes a critical mediating 
factor in the tension between global personnel strategies and local identity narratives.

In the Czech context, anxieties about the use of foreign players have been com-
pounded by broader historical and cultural factors. The nation’s  transition from 
a communist regime to an integrated member of the European Union brought about 
significant changes in economic, political, and cultural domains. Yet as Fialová et al. 
(2016) show, Czech media have often framed foreign players as a “threat” to national 
traditions, reflecting lingering ambivalence about globalization. Despite the formal 
political and economic openness associated with EU membership, Czech football fan-
dom has retained strong nationalistic undercurrents, making the process of accepting 
foreign players and coaches particularly slow.

Building on these theoretical insights, this article examines how Sparta Prague s̓ 
contrasting experiences under two foreign coaches, Stramaccioni and Priske, illus-
trate the conditional nature of fan acceptance toward globalization in sport. We ar-
gue that elite clubs can indeed strengthen notions of citizenship and belonging when 
they successfully integrate foreign players and align sporting success with narratives 
of local pride. However, this process remains contingent on strategic management, 
effective communication, and consistent performance on the field.

This article contributes to broader debates on sport, globalization, and identity by 
offering a detailed case study from a semi-peripheral European football context. It 
demonstrates that the internationalization of sport does not inevitably dilute national 
loyalty but can, under certain conditions, reinforce it in new and dynamic ways. Un-
derstanding these conditions has significant implications for how elite clubs manage 
their rosters, communicate with their fanbases, and navigate the politics of belonging 
in a globalized world.

METHODS

This study employed a mixed-methods approach investigating how the use of foreign 
players and coaches in Czech elite football influences fan perceptions of identity, be-
longing, and citizenship. Two sources of data were used: online surveys of football 
fans and semi-structured interviews with football leadership stakeholders.
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Online surveys were conducted during the fall seasons of 2018 and 2023. Th e surveys 
were distributed through Facebook fan pages affi  liated with each of the sixteen clubs 
in the Czech First Football League (Fortuna Liga). Th is approach enabled the inclu-
sion of a geographically diverse and demographically varied group of respondents. Th e 
2018 survey received 186 responses, and the 2023 survey received 194. Th e full sample 
was predominantly male (93%), with a concentration in the 19–39 age range. Approx-
imately half of the respondents reported active involvement in football as players or 
coaches, and over 80% reported following foreign leagues in addition to the domestic 
competition. While Sparta Prague, Slovan Liberec, and Slavia Prague were the most 
represented clubs, responses were obtained from all league teams, and a notable num-
ber of respondents reported no specifi c club preference. Because the sample was not 
stratifi ed and was based on voluntary participation, results are presented descriptively 
and are not intended to generalize to the full population of Czech football fans.

Th e surveys included both closed and open-ended questions. Respondents were 
asked to evaluate their views on foreign coaches and players, perceived trends in in-
ternationalization, preferred foreign nationalities, and attitudes toward league regu-
lations concerning foreigner limits. All questions from the 2018 survey were included 
in the 2023 survey, allowing for direct comparison over time; the second survey also 
featured a few additional questions to capture emerging themes. Th e 2023 version 
included new questions related to the economic dimensions of internationalization, 
such as willingness to support clubs that invest in recognizable international talent. 
Survey data were analyzed using basic descriptive statistics, including frequencies and 
percentage shift s across the fi ve-year period.

To supplement the fan perspective with organizational insights, semi-structured 
interviews were conducted with football club personnel during late 2023 and early 
2024. Six interviews were conducted with top-level executives, marketing directors, 
and sports managers from four teams in the top division. Th ese individuals were se-
lected based on their direct involvement in team building, public communication, and 
long-term strategic planning. Interviews were guided by a fl exible protocol covering 
integration strategies for foreign players, communication with fans about interna-
tionalization, and the perceived relationship between globalization and club identity. 
Interviews lasted between 45 and 75 minutes and were conducted in person or via 
video conferencing. Interviews were recorded with participant consent, transcribed, 
and analyzed thematically. An inductive coding approach identifi ed recurring themes, 
which were compared with survey results to highlight convergences and tensions in 
perceptions and management of foreign player integration.

All procedures adhered to ethical research standards. Participation was voluntary, 
and all participants provided informed consent. Survey responses were anonymized, 
and no personally identifying information was retained in either data set.

RESULTS

League context: foreign player participation in Czech football
Before turning to survey and interview fi ndings, it is important to situate them with-
in the broader context of foreign player participation in the Czech First League. 
League data from 2013 to 2023 reveal that the number of foreign players has remained 
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Has the number of foreign players in the Czech First League increased in recent years?

2018 2023
A Yes, I see a big increase in their number 96 49
B Yes, their number has increased slightly 73 104
C  I don't notice any major change in their number 12 39
D No, I think their number is decreasing slightly 4 0
E No, their number is decreasing drastically 1 2
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C, 20%
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2018

A Yes, I see a big increase in their
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B Yes, their number has increased
slightly

C  I don't notice any major change
in their number

D No, I think their number is
decreasing slightly

E No, their number is decreasing
drastically

Figure 1 Has the number of foreign players in the Czech First League increased in recent years?
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Figure 2 Actual number of foreign players in the Czech First League, 2013–2023

relatively stable at just over 100 per season, representing roughly 22–27% of total 
players. Th is consistency provides the backdrop against which perceptions of change 
must be understood, as many fans nevertheless believe the number of foreigners has 
increased. Th e gap between perception and reality highlights how visibility, whether 
through media coverage, club strategies, or the prominence of foreigners in key roles, 
shapes impressions even without signifi cant numerical growth.

Several factors may explain this perceptual gap. Changes in team strategy, the vis-
ibility of foreign players in key roles, and media coverage likely contribute to fan im-
pressions. Notably, although the league size briefl y expanded from 16 to 18 teams in 
2020–2021 due to pandemic disruptions, the average number of foreigners per team 

Actual number of foreign players in the Czech First League, 2013–2023
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has remained consistent. Th e small fl uctuations illustrated in Figure 2 are primarily 
attributable to promotion and relegation rather than shift s in recruitment policy.

Fan perspectives on foreign players
Th e fi rst aim of this study was to analyse how Czech fans view the presence of foreign 
players in their league. Survey data from 2018 and 2023 show signifi cant changes in 
attitudes. When asked whether they would welcome more foreign players, fan atti-
tudes in 2023 were notably more positive than in 2018. As shown in Figure 3, there 
was a 20.6 percentage point shift  from negative to positive responses over the fi ve-year 
period. Th is suggests that fans are increasingly able to reconcile the presence of foreign 
players with their sense of club identity, particularly when those players are seen as 
contributing to team success and the development of domestic talent.

In addition to increased openness toward foreign players in general, the 2023 survey 
revealed a growing willingness among fans to follow clubs that bring in internationally 

Figure 3 Would you welcome more foreign players in the Czech First Football League?

Figure 4 Would you start following the matches of a club that brought in a well-known international player?
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Figure 6 Do you think the arrival of foreign players can have a negative impact on domestic players?

Figure 5 Should the football association tighten the criteria regarding the use of foreign players?

recognized talent. While the Czech First League rarely attracts global superstars, the 
idea of clubs signing players with international name recognition is becoming more 
appealing to domestic supporters. As shown in Figure 4, there was a 13.3 percentage 
point increase from 2018 to 2023 in fans who indicated that they would be more likely 
to follow a club that signed a well-known international player. Although this shift  is 
more modest than the general increase in openness to foreigners, it carries important 
implications for club marketing strategies.

Should the football association tighten the criteria regarding the use of foreign players?

2018 2023 Total
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This trend toward acceptance of foreign players appears to be grounded not only 
in performance outcomes, but also in the growing fan awareness of the economic log-
ic behind such recruitment strategies. As shown in Figures 5 and 6, most fans in 2023 
rejected the idea of stricter regulations limiting foreign players and acknowledged that 
recruiting foreigners is often necessary due to the limited availability of top-tier Czech 
players. As one club executive explained, “There simply aren’t enough top Czech players 
to go around. Everyone wants to build from the academy, but not every club has the 
resources or local talent pool. So we scout young players who can make an impact and 
later be sold”.

Beyond general attitudes toward foreign players, the survey data also captured fan 
preferences for specific nationalities. Table 1 presents the top ten most frequently 
mentioned nationalities in response to the open-ended question, “Which foreigners 
would you most welcome in the Czech First League?” Across both survey waves, Slo-
vak players were by far the most popular choice, reflecting historical, linguistic, and 
cultural proximity. One football manager explained, “Slovaks are so close they’re not 
really foreigners – same language, same culture. You don’t need to integrate them. 
That makes it easier for everyone – coaches, players, and fans”.

Table 1 Foreigner preferences for Czech fans

Nation Preference % Total from 2004–2022 Notes
Brazil 31.4 92 #5 in world
Slovakia 18.6 746 Neighbor, EU, Slavic language
Nigeria 13.9 33
Croatia 13.9 68 #10 in world, EU, Slavic
England 13.4 4 #3 in world, EU
Spain 12.4 18 #8 in world, EU
Argentina 11.9 6 #1 in world
France 10.5 65 #2 in world, EU
Germany 9.8 8 Neighbor, EU
Portugal 8.2 2 #7 in world, EU
Denmark 7.2 6 EU
Serbia 7.2 113 Slavic
Netherlands 6.7 15 #6 in world, EU
Norway 6.7 4 EU
Poland 6.2 8 Neighbor, EU, Slavic
Ukraine 5.7 29 Slavic
Ivory Coast 5.2 40

Note: World Rankings based on November 30, 2023 FIFA rankings

Other European nationalities such as Germans, Spaniards, and Italians also ranked 
highly, consistent with perceptions of technical quality and professional standards. As 
one club representative noted, “Some of the French and Spanish guys come here after 
failing elsewhere. But fans still like the idea of having someone from those countries, 
even if they’re not stars”. Interestingly, African players also received a notable number 
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of mentions. While responses were not uniformly positive, interview data and survey 
comments suggest a growing recognition of the athleticism and work ethic associated 
with African footballers. As one manager shared, “We don’t just sign African players 
for their potential resale value – though that helps. We have to support them to adapt 
or they won’t perform. It’s not about talent alone. It’s about connection.” Nonethe-
less, some concerns were raised in both surveys and interviews about whether African 
players could fully integrate into Czech football culture, indicating a more conditional 
acceptance. One respondent noted, “Th ey [fans] want magic from African players but 
are harsher when they underperform. Th e expectation is higher, and so is the criticism. 
Th at’s where racism shows – not in whether we sign them, but in how they are judged.”

Th is ordering of fan preferences refl ects broader themes in how national identity 
and perceived cultural closeness shape openness to foreign players. Slovaks are seen 
as “almost Czechs”, while other European players are evaluated more on footballing 
merits. African players are oft en seen through a lens of athleticism, yet their perceived 
social distance and the potential for racialized bias highlight areas where clubs’ inte-
gration and communication strategies play a vital role.

Expert perspectives and the Sparta case
Th e second aim of this study was to assess how internationalization strategies play 
out in practice, using AC Sparta Prague as a focal example. Fan perceptions of for-
eign coaches shift ed dramatically between 2018 and 2023, and interviews with club 
offi  cials help explain this transformation. In 2018, aft er Andrea Stramaccioni’s failed 
tenure, 32% of fans doubted a foreign coach could succeed, and only 33% expressed 
strong confi dence. By 2023, following Brian Priske’s league title, only 7% held doubts 
and 69% were fully confi dent. Among Sparta supporters, belief in foreign leadership 
jumped from 57% in 2018 to 100% in 2023.

Figure 7 Can a foreign coach succeed in the Czech league?
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One manager reflected: “Analysts and fans said the Italian coach didn’t get the 
Czech dressing room. But in truth, there was no adaptation strategy at all. That was the 
real problem, not that he was foreign, but that the team acted like that didn’t matter.” 
Club leaders emphasized that Priske’s success was not only tactical but also cultur-
al, involving clearer communication and more careful integration of foreigners while 
maintaining club traditions. As another manager observed: “The worst reaction from 
fans comes when the internationalization of the team is rushed and uncommunicated. 
They need to understand the why.”

Interviews further revealed that clubs see themselves as responsible for strengthen-
ing citizenship both on and off the pitch. Integration strategies included pairing new 
signings with bilingual teammates and connecting them with local communities. As 
one staff member explained: “We now try to help them get connected outside of foot-
ball, even if it’s just a local church or some expat groups. It helps with mental health 
and retention.” Such practices align with broader understandings of corporate citi-
zenship, where clubs act not only as competitive enterprises but as civic institutions 
fostering inclusion and social cohesion.

Clubs also acknowledged their broader role in shaping Czech cultural life. Rather 
than viewing globalization as a threat to national identity, several managers saw it as 
an opportunity to strengthen citizenship through intentional inclusion. One executive 
stated, “We’ve stopped thinking of ourselves just as a football team. The club is a part 
of Czech cultural life. What we do, who we hire, how we talk about players, shapes 
more than football.” This expanded sense of responsibility has led some clubs to de-
velop initiatives aimed at reducing prejudice and promoting inclusion. One manager 
described creating workshops not only for fans, but also for staff and youth players, 
to address racism and cultural sensitivity: “Not many clubs do this, but we saw it as 
our duty.”

DISCUSSION

This article has pursued two related aims: to examine Czech fan views on foreign 
players and coaches, and to consider how these issues are illustrated through Sparta 
Prague’s contrasting experiences under Andrea Stramaccioni and Brian Priske. In this 
article, citizenship has been used in a broader sense than legal nationality, but in-
stead is understood in its broader cultural and civic dimensions. Following Habermas 
(1990), citizenship is embedded in the public sphere, where individuals and institu-
tions negotiate belonging, recognition, and values. This approach resonates with work 
on cultural citizenship (Franks, 2009; Newman et al., 2021; Ong et al., 1996), which 
highlights how citizenship involves participation in shared cultural practices and the 
negotiation of inclusion, even by foreigners, within a community. Within sport stud-
ies, citizenship has also been examined as a set of embodied behaviors, acceptance, 
respect, solidarity, and non-racism, that can be fostered by organizations through par-
ticipation and representation in sport (Collins & Kay, 2014; Laker, 2003; Spaaij, 2013). 
Thus, the use of citizenship in this article emphasizes social practices of belonging and 
responsibility rather than formal nationality.

At the league level, the relatively stable presence of foreign players over the last 
fifteen years underscores how Czech football is already embedded in global flows, 
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even if fan perceptions often suggest otherwise. This confirms King’s (2017) conten-
tion that football clubs, and by extension leagues, are powerful sites for negotiating 
national identity. As Cleland (2015) has shown, sporting performance mediates the 
acceptance of globalization, but stability in numbers also points to deeper process-
es of normalization, where internationalization itself becomes an enduring part of 
the game. In this sense, Czech football provides an example of how global pressures 
compel even semi-peripheral leagues to engage in practices of corporate citizenship 
(Matten & Crane, 2005), balancing international competitiveness with the civic ex-
pectations of local supporters.

Turning to fans, survey data from 2018 and 2023 reveal that perceptions of foreign 
players and coaches are far from static. Fans increasingly accept internationalization 
when it is tied to on-field success and national belonging, with success enhancing 
club credibility at home and abroad and underscoring the cultural dimensions of 
citizenship. The inclusion of Table 1 illustrates how national and cultural proximity 
continues to shape fan preferences, even within a globalized football context. Slovaks 
are viewed as “familiar foreigners”, whose linguistic and cultural closeness positions 
them as extensions of local identity. Other European players are evaluated more 
in terms of footballing quality, while African players face conditional acceptance, 
shaped by higher expectations and harsher criticism when underperforming. These 
patterns echo van Hilvoorde et al.’s (2010) argument that while global success may 
enhance national pride, it can also provoke concerns about cultural cohesion and 
talent development.

Beyond these general patterns, the Sparta case provides a concrete example of 
how fan attitudes toward internationalization are shaped by coaching leadership and 
integration strategies. The success of Brian Priske’s multicultural squad in winning 
the Czech league championship not only shifted fan attitudes but also expanded the 
club’s credibility both domestically and abroad, aligning with Cleland’s (2015) finding 
that sporting performance significantly mediates acceptance of globalization. More-
over, Sparta’s  internationalization strategy can be understood through the lens of 
Giulianotti’s (2015) “glocalization”, wherein local (Czech) identity adapts to global 
realities rather than being erased. Fansʼ shifting perceptions between 2018 and 2023 
suggest a rearticulation of Czech football identity in line with Bairner’s (2001) thesis 
that nationalism in sport evolves, rather than disappears, under global pressures.

The contrast between Stramaccioni’s failed internationalization and Priske’s cham-
pionship season illustrates that scepticism toward foreign coaches can be overcome 
when leadership is integrated with a clear vision, a local connection, and effective 
communication strategies. Interviewees emphasized that rushed, poorly explained 
internationalization provokes the strongest negative reactions, while measured inte-
gration and clear communication foster acceptance.

Clubs have also adopted various integration strategies that demonstrate their dual 
role in strengthening citizenship both on and off the field. Pairing new signings with 
bilingual teammates, supporting connections to local communities, and offering cul-
tural sensitivity training were all mentioned as ways to build inclusion. Such initiatives 
reflect the broader logic of corporate citizenship, where clubs assume responsibility 
not only for athletic success but also for fostering social cohesion within their com-
munities (Matten & Crane, 2005).
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Clubs further acknowledged their broader role in shaping Czech cultural life, seeing 
globalization not as a threat but as an opportunity to strengthen citizenship through 
intentional inclusion. Initiatives aimed at reducing prejudice and promoting respect, 
directed at fans, staff, and youth players alike, illustrate how football clubs can act as 
agents of both commercial success and civic responsibility. This aligns with previous 
research highlighting how organizational responses to racism in sport reflect deeper 
tensions between commercial interests and cultural values (Crossan et al., 2025).

From this perspective, the acceptance of foreign players by fans is not merely 
a matter of tolerance but reflects the cultivation of broader citizenship qualities. The 
negotiation of belonging, whether Slovaks are seen as “almost Czechs”, whether Afri-
can players are judged fairly, or whether foreign coaches can embody club traditions, 
mirrors wider societal debates about inclusion, identity, and diversity. By mediating 
these negotiations within the public sphere of football, Czech clubs contribute to 
strengthening citizenship behaviors as a cultural practice. Success on the pitch and 
inclusive narratives off it demonstrate that local identity can coexist with global flows, 
reaffirming both belonging within the national community and participation in a wid-
er global football citizenship.

Overall, the results suggest that internationalization, when guided by strategic plan-
ning and grounded in transparent communication, can enhance rather than diminish 
the sense of belonging and citizenship associated with Czech football. Clubs that ac-
knowledge their role in shaping national identity and actively invest in the integration 
of foreign talent are more likely to earn sustained fan support and contribute positively 
to the broader social fabric.

CONCLUSION

This study has pursued two related aims: first, to examine how Czech football fans 
perceive the presence of foreign players and coaches, and second, to consider how 
these issues are illustrated through Sparta Prague’s contrasting experiences under 
Andrea Stramaccioni and Brian Priske. Based on survey data from 2018 and 2023, 
complemented by interviews with club executives and staff, the findings demonstrate 
that while fan skepticism toward internationalization remains, it is neither fixed nor 
purely nationalistic. Instead, acceptance is closely tied to cultural proximity, on-field 
performance, and the presence of transparent, value-driven communication from 
clubs.

Sparta’s contrasting experiences under Stramaccioni and Priske illustrate that in-
ternationalization efforts succeed not simply because of results, but because of how 
those results are framed within narratives of identity and belonging. When fans see 
foreign coaches and players as contributing to, not replacing, the club’s traditions and 
values, resistance diminishes. This supports the idea that sport, as King (2017) and 
Bairner (2001) have argued, is a key site for the re-articulation of national identity 
under globalization. Priske’s success also shows how winning with a multicultural ros-
ter can broaden a club’s credibility at home and abroad, reinforcing Cleland’s (2015) 
argument that sporting performance is central to fan acceptance of globalization.

Importantly, the analysis also reveals differentiated perceptions among foreign 
players. Slovaks enjoy a uniquely privileged position, seen as nearly local, while other 
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Europeans are valued for footballing quality. African players, though increasingly ap-
preciated, continue to face conditional acceptance shaped by racialized expectations. 
This highlights the importance of proactive integration strategies and the potential for 
elite clubs to serve not only as sporting institutions, but as civic actors contributing to 
the formation of inclusive national narratives.

In sum, elite clubs in semi-peripheral contexts like Czech can reinforce rather than 
erode a sense of citizenship, provided they approach internationalization with care, 
transparency, and a commitment to cultural integration. Future research could expand 
this analysis to compare club-level strategies across Central and Eastern Europe, or to 
examine the long-term effects of foreign player inclusion on youth development and 
national team identity.

Note: Portions of this article draw upon material originally published in Chapter 
6 of the book Czech Sport Migration: Push and pull variations between sports and 
cultures (Crossan, 2024).

REFERENCES
Andrews, D. L. (1996). The fact(s) of Michael Jordan’s blackness: Excavating a floating racial 

signifier. Sociology of Sport Journal, 13(2), 125–158.
Andrews, D. L., & Grainger, A. D. (2007). Sport and globalization. In: G. Ritzer (Ed.), The 

Blackwell companion to globalization (pp. 478–497). Malden, MA: Blackwell Publishing.
Bairner, A. (2001). Sport, Nationalism, and Globalization: European and North American Per-

spectives. Albany: State University of New York Press.
Cleland, J. (2015). A Sociology of Football in a Global Context. London: Routledge. https://

doi.org/10.4324/9780203735114.
Collins, M., & Kay, T. (2014). Sport and social exclusion (2nd ed.). New York: Routledge.
Crossan, W. (2024). Czech Sport Migration: Push and Pull Variations Between Sports and Cul-

tures. Prague: Karolinium Press.
Crossan, W., Opelík, D., & Šíma, J. (2025). Crisis Communication and Racism in Sport: When 

Cultural and Organizational Values Collide. In: B. Menaker, D. Sheptak, & J. J. Zhang 
(Eds.), Crisis Management and Sports: Global Perspectives (p. 332). London: Routledge.

Crossan, W., Šíma, J., Kaprálková, M., & Ruda, T. (2024). Understanding Internationalization 
Variance within a Sport Brand: Case study of the Sparta Prague ice hockey and football 
clubs. Frontiers in Sociology, 9. https://doi.org/10.3389/fsoc.2024.1459632.

Fialová, M., Macková, V., & Tejkalová, A. N. (2016). “Yes, I am a racist! So what?” The in-
competence of hegemonic discourse of the Czech media to reflect racism in sport. Studia 
Sportiva, 10(1), 59–69.

Filípek, Š. (2017, April 22). Cizí trenér? Správná cesta pro Spartu. Ale musí na ni být přip-
ravena. iSport.cz. https://isport.blesk.cz/clanek/muj-isport-blogy-redaktori-stepan-fili-
pek/300691/cizi-trener-spravna-cesta-pro-spartu-ale-musi-na-ni-byt-pripravena.html?fb_
comment_id=1462226767161717_1462452420472485.

Finn, G., & Giulianotti, R. (2013). Football culture: Local conflicts, global visions. London: 
Routledge.

Franks, J. (2009). Crossing sidelines, crossing cultures: Sport and Asian Pacific American cultural 
citizenship. London: Bloomsbury Publishing PLC. 

Giulianotti, R. (2015). Sport: A critical sociology. New York: John Wiley & Sons. 
Giulianotti, R., & Robertson, R. (2007). Globalization and Sport. Oxford: Wiley-Blackwell.
Habermas, J. (1990). The Public Sphere: An Encyclopedia Article. In: S. E. Bronner 

& D. M. Kellner (Eds.), Critical Theory and Society (pp. 136–142). New York/London: 
Routledge.



William Crossan, Martin Chalupník	 140

iDNES.cz. (2017, May 22). Do Sparty míří italský kouč Stramaccioni. Bude brát 40 milionů 
ročně? iDNES.cz. https://www.idnes.cz/fotbal/prvni-liga/andrea-stramaccioni-povede 
-spartu.A170522_190405_fotbal_ald.

Kidd, B. (2006). Muscular Christianity and value-centred sport: The Legacy of Tom Brown  
in Canada. The International Journal of the History of Sport, 23(5), 701–713. https://doi 
.org/10.1080/09523360600673096.

King, A. (2017). The European ritual: Football in the new Europe. London: Routledge. 
Laker, A. (2003). Citizenship, sport and physical education. In: A. Laker (Ed.), The Future of 

Physical Education (pp. 32–41). London: Routledge.
Maguire, J. (1999). Global Sport: Identities, Societies, Civilizations. Cambridge, UK: Polity 

Press.
Matten, D., & Crane, A. (2005). Corporate Citizenship: Toward an Extended Theoretical Con-

ceptualization. Academy of Management Review, 30(1), 166–179. https://doi.org/10.5465 
/amr.2005.15281448.

Newman, J. I., Xue, H., Chen, R., Chen, Y., & Watanabe, N. M. (2021). Football and cultural 
citizenship in China: A study in three embodiments. Sport in Society, 24(12), 2222–2245. 
https://doi.org/10.1080/17430437.2021.1965125.

Ong, A., Dominguez, V. R., Friedman, J., Schiller, N. G., Stolcke, V., & Ying, H. (1996). Cul-
tural Citizenship as Subject-Making: Immigrants Negotiate Racial and Cultural Boundaries 
in the United States [and Comments and Reply]. Current Anthropology, 37(5), 737–762. 
https://doi.org/10.1086/204560.

Palička, J., & Čermák, D. (2018, February 2). POLEMIKA: Je mezinárodní cesta fotbalové 
Sparty správná? iDNES.cz. https://www.idnes.cz/fotbal/prvni-liga/polemika-sparta 
-fotbal-mezinarodni-cesta.A180202_113012_fotbal_par.

Spaaij, R. (2013). Sport, social cohesion and community building: Managing the nexus. In: 
Managing social issues (pp. 107–125). Cheltenham, UK: Edward Elgar Publishing. 

Spracklen, K. (2007). Negotiations of Belonging: Habermasian Stories of Minority Ethnic 
Rugby League Players in London and the South of England. World Leisure Journal, 49(4), 
216–226.

Vait, M. (2022, June 24). Priske může uspět spíš než Stramaccioni. I proto, že český fotbal už 
je jiný. Tv.Isport.Blesk.Cz. https://tv.isport.blesk.cz/video/7763902/priske-muze-uspet 
-spis-nez-stramaccioni-i-proto-ze-cesky-fotbal-uz-je-jiny.html.

Van Hilvoorde, I., Elling, A., & Stokvis, R. (2010). How to influence national pride? The 
Olympic medal index as a unifying narrative. International Review for the Sociology of Sport, 
45(1), 87–102. https://doi.org/10.1177/1012690209356989.


